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Hard seltzers drank past 30 days: White Claw




6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 42. years old (16.2%
younger than average) and have a $129,517 (35.3% higher than average) annual household income.
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9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 44.4 years old (11.6%
younger than average) and have a $125,893 (14.1% higher than average) annual household income.
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5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 36.9 years old (26.7%
younger than average) and have a $139,448 (39.9% higher than average) annual household income.
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6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 44. years old (12.3%
younger than average) and have a $115,646 (16.4% higher than average) annual household income.
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4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 46.6 years old (15.7%
younger than average) and have a $138,172 (32.9% higher than average) annual household income.
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a parent of 1 or more children under 18.
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 19.8% more likely to be a
college graduate, 27.1% more likely to work full-time, 4.5% less likely to be married, 29.5% more likely to be
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9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 21.2% more likely to be a

college graduate, 26.3% more likely to work full-time, 4.9% more likely to be married, 39.2% more likely to
be a parent of 1 or more children under 18.
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5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 37.5% more likely to be a
college graduate, 32.2% more likely to work full-time, 5.% more likely to be married, 83.6% more likely to
be a parent of 1 or more children under 18.
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6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 19.% more likely to be a

college graduate, 29.5% more likely to work full-time, 19.6% less likely to be married, 37.% more likely to be
a parent of 1 or more children under 18.
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4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 54.3% more likely to be a
college graduate, 44.7% more likely to work full-time, 14.4% more likely to be married, 114.5% more likely

to be a parent of 1 or more children under 18
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Hard seltzers drank past 30 days: White Claw



6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 3.7% less likely to own their
home, 26.% more likely to own a higher valued home, 4.8% less likely to have a single-family home, 32.2%

| more likely to have a dog.
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9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the
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5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 2.6% more likely to own their

home, 11.7% more likely to own a higher valued home, 13.1% more likely to have a single-family home,
60.1% more likely to have a dog.
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6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 4.1% less likely to own their
home, 29.5% more likely to own a higher valued home, 5.6% more likely to have a single-family home, 46.4%

more likely to have a dog.
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4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 2.4% more likely to own their

home, 6.% more likely to own a higher valued home, 5.1% less likely to have a single-family home, 56.6%
more likely to have a dog.
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 8.3% more likely to look up
D-I-Y advice online, 5.5% less likely to always vote in local elections, 50.1% more likely to belong to a gym,

26.2% more likely to fly domestic past
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9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 18.1% less likely to look up
D-1-Y advice online, 1.2% less likely to always vote in local elections, 76.2% more likely to belong to a gym,

34.5% more likely to fly domestic past
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gym, 54.5% more likely to fly domestic past

5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 8.2% less likely to look up
D-1-Y advice online, 18.2% more likely to always vote in local elections, 99.8% more likely to belong to a
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23.8% more likely to fly domestic past yr

6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 4.1% more likely to look up
D-1-Y advice online, .4% less likely to always vote in local elections, 6.6% more likely to belong to a gym,
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4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 7.3% more likely to look up
D-1-Y advice online, 5.5% less likely to always vote in local elections, 55.1% more likely to belong to a gym,

42.7% more likely to fly domestic past
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Past 3Q-days QSR Users: Adults 18 or older
-3
T

= who drank WHITE CLAW Hard Seltzer in the past 30 days
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 12.4% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 45.7% more likely to use Casinos

past yr., 63.4% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ W  1time Te o
2times
3 tmes
10tmesormore
® who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA
Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:

85.0%

72.0%
188,716,9

Drank Past 30-days: Adults 18 or older

66,964,9125.5%
oy

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Adults 18 or older

(Suiﬁzstﬂimnu Used Past 30-days)
P

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/

Coffen 83t Sparts Bar  sakery Other

Asian

#wha drank WHITE CLAW Hard Seltzer in the past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whao drank WHITE CLAW Hard Seltzer in the past 30 days 35.4%

v G 15.2%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines & 12, 28.3%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

4,165 9.5%

Upscale Restaurant

Stage Show / Concert

Imported Beer v v Sports Betting
Microbrew / Craft Beer 0%10'1% u Spa
Other Gambling Casinos visited past 12 months: Yes
= who drank WHITE CLAW Hard Seltzer in the past 30 days EUSA w who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA
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Hard seltzers drank past 30 days: White Claw

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes
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9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 7.% more likely to use QSRs
past mo., 11.4% more likely to use Sit-Down Restaurants past mo., 42.9% more likely to use Casinos past yr.,
67.7% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 21 or older

Liime 8 &P ume
Stimes 3 time: | ¥ 8
4 times 73 4 times -m

10times ormore | ETRER

® who drank WH ITE CLAW Hard Seltzer in the past 30 days

Total ";’i"}‘g{,"*’ QSR Users: Avg. Monthly QSR Meals:

=msp

84.3%

3,189 874

Past 30-days Sit-Down Restaurant Users: Adults 21 or

10times or more
® who drank WHITE CLAW Hard Seltzer in the past 30 days
Total Monthly Sit-Down Restaurant Users:

older

u MSP
Avg. Monthly Sit-Down Restaurant Meals:

75.7%

Drank Past 30-days: Adults 21 or older
Any Type of Beer

Liquor

Domestic Light Beer

Domestic Regular Beer

:,131;954 30.5%

31.0%

Wine Upscale Restaurant
Imported Beer - v Sports Betting
Microbrew / Craft Beer m 26.1% i Other Gambling
Spa
» who drank WHITE CLAW Hard Seltzer in the past 30 days uMSP
MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 168
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< Past 12 months

Slot Machines

Stage Show / Concert

Table Games (Craps, Poker, etc.)
Bar / Nightclub

= who drank WHITE CLAW Hard Seltzer in the past 30 days

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

chinese  maexican
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank WHITE CLAW Hord Seltzer in the post 50 days [GTASINNIINN 19.7%

MsP ﬂ52.451 12.2%

Cotee  Wings/  Bagel/
Wouse/ Burgers/ Dot/

Coffes Bar sports Bar  Bakery

Malan  steakhouse Upscale  indisn f
Thai f
other
Asian

mwho drank WHITE CLAW Hard Seltzer in the past 30 days mMsP

Casino Activities: Adults 21 or older

441‘795 11.9%
381,384 10.3% '

194,139

Casinos visited past 12

Used Past 30-days: Adults 21 or older

ijuana / Cannabis Cigarettes

uMSP

Hard seltzers drank past 30 days: White Claw
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Past 30-days QSR Users: Adults 21 or older

2times

3times

4 times

5 times

6-9times

10 times or more

® who drank WHITE CLAW Hard Seltzer in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.6% 86.4%

[ P 2,102,435

47.% more likely to smoke cigarettes.

5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 13.% more likely to use QSRs

past mo., 27.6% more likely to use Sit-Down Restaurants past mo., 20.7% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
i ,

1time

|

16.4%

2 times
3times
4 times
5times 8.0%

6-9times

'1“!!

10times or more

4%
® who drank WHITE CLAW Hard Seltzer in the past 30 days
Total Monthly Sit-Down Restaurant Users:

91.2ﬁ 71.5%

W STL
Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 21 or older

Liquor
Any Type of Beer
Domestic Light Beer

Domestic Regular Beer

Wine
Imported Beer Y
Microbrew / Craft Beer m”%ilﬁ i
mwho drank WHITE CLAW Hard Seltzer in the past 30 days mSTL
STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

lihth,Lﬁh

Chinese naan

Wings/  Coes Steskhouse Bagel/
Burgers | House/ Donwe/

sports Bar Coffes tar Bakery

Upscale  sexfood
who drank WHITE CLAW Hard Seltzer in the past 30 days

msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank WHITE CLAW Hard Seltzer in the past 30 days 51.2%

sn EEE 17.9%

< Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Bar/ Nightclub
Upscale Restaurant
Sports Betting 6.1% 14,
Stage Show / Concert 5.1%

114,063 4.7%

F 3.5%
2.0%
Other Gambling W 6.2%

v
°
»

Used Past 30-days: Adults 21 or older

333 580

Casinos visited past 12
ESTL

hs: Yes
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Hard seltzers drank past 30 days: White Claw

ijuana / Cannabis

Cigarettes
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Pasr 30-days QSR Users: Adults 21 or older

ln 1time

3times

4 times

12.8%
= who drank WHITE CLAW Hard Seltzer in the past 30 days

Total Monthly QSR Users:
97.8% 86.6%

S YT

5 times

6-9times

10 times or more

BCIN
Avg. Monthly QSR Meals:

past yr., 99.4% more likely to smoke cigarettes.

6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 12.9% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 52.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

1time

2 times

3times

4 times

5times

6-9times

® who drank WHITE CLAW Hard Seltzer in the past 30 days

10times or more

mCIN

Total Monthly Sit-Down Restaurant Users:
90.3% 76.5%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30 days. Adults 21 or o!der
Any Type of Beer

Liquor
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer Y
Microbrew / Craft Beer m% 20.5% i
w who drank WHITE CLAW Hard Seltzer in the past 30 days mCIN
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Ihiiﬁiknu-

Pizm  Meden  Chinese upscale  Seafood

Cotee  Wings/ Steakhouse maian
e/ Burgers /
Cottes ar Spors B

w who drank WHITE CLAW Hard Seltzer in the past 30 days =N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank WHITE CLAW Hard Seltzer in the past 30 days | 290NN 23.5%

an 3“,216 18.9%

Past 12 months Casino Activities: Adults 21 or older
W

W 18.9%
B oo "

Slot Machines
Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Sports Betting

Stage Show / Concert

Used Past 30-days: Adults 21 or older

»l

11.0%

203,393

Other Gambling 2 %g;:
3M0%
Sps B 1.2% Casinos visited past 12 hs: Yes
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133

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hard seltzers drank past 30 days: White Claw

ijuana / Cannabis Cigarettes

Vape

= who drank WHITE CLAW Hard Seltzer in the past 30 days mCN



Past 30-days QSR Users: Adults 21 or older

Leme e

6-9times

10 times or more
 who drank WHITE CLAW Hard Seltzer in the past 30 days

Total Monthly QSR Users:
87.5%

Avg. Monthly QSR Meals:

76.2%

R o

past yr., 155.% more likely to smoke cigarettes.

4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 14.9% more likely to use

QSRs past mo., 17.1% more likely to use Sit-Down Restaurants past mo., 63.% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

1time

15.0'

2 times

11.0%

8.5%

3times
4 times
5times

6-9times 8.9%

10times or more
# who drank WHITE CLAW Hard Seltzer in the past 30 days ®WPB

Total Monthly Sit-Down Restaurant Users:
86.4% 73.8%

L . B I
’

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 21 or older
P ——

W

Wine
Imported Beer

Domestic Regular Beer

Domestc Lght Beer -V
Microbrew / Craft Beer £.4% 20.3% i
w who drank WHITE CLAW Hard Seltzer in the past 30 days u'WPB
wrs DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

Chinese  nakan  Mexican Steakhouse Wings/  Coffes  Upscale  Seafosd  indian
eurgers/  Mouse | Thai /
spons Bar Coffes tar Other

Asian

w who drank WHITE CLAW Hard Seltzer in the past 30 days mWPE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank WHITE CLAW Hard Seltzer in the past 30 days [SSiS0SI Y 42.5%

wes 295.7'.16 16.5%

Activities: Adults 21 or older

21.4%

< Past 12 months Casino

Slot Machines

Table Games (Craps, Poker, etc.) priyen

Upscale Restaurant mgm.a

Stage Show / Concert  prfserm

Used Past 30-days: Adults 21 or older

»l

Bar / Nightclub
Sports Betting
6.2%
Spa 1.9% 3 111451
i 1.6% & G =
Other Gambling  pfy™ ;' 50¢ Casinos visited past 12 hs: Yes ljuana / Cannabis Cigarettes Vape
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Investments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds PRESSESRS 2
Money Market Funds 115:,:6

15.4%
Bonds M.a%

Other (Crypto / NFTs / Metals, etc.) g‘ﬂ
Second Home or Real Estate Property m;% mc“ ) Debit or ATM s,ngs ]

Account card Account
529 Plan / College Savings Plan E?g;%

® who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA

Credit Card Mobile

Online Bill
Banking Banking Paying

M #l Financial Services Has and/or Uses: Adults 18 or older

: '”"”

6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 33.6% more likely to have a

401K, 30.7% more likely to have an Auto Loan, 62.1% more likely to Invest/Trade Stocks Online, 4.2% more
likely to pay with their Debit Card.

10.4%
6.8% 519 5.4% 6.7% 469

Money  Certificates of Studentlcan Personal Loan Refinanced Home

Market  Deposit(CDs)
Account

= who drank WHITE CLAW Hard Seltzer in the past 30 days m USA

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or ol

ToxPrepation s
Foancl s
Online Investing / Stock Trading
Accountant _3;2';%
Insurance Agent at a Local Office (not online) .e;-n% . .

der 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent 2.6% 6.5% % 7
Estate Planning 3_1';% . - - - b eisisani
Divorce / Family Attorney r 2.1% (*Past 12 Months) VISA PayPal Debit Card Zelle Venmo MasterCard ~ Apple Pay Google Pay A;::;iec;n S!or;frdedt Discover
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8.6%
57%  48% 3

Square Cash  Facebook Samsung Pay
Messenger




Adults

likely t

mﬁﬁlnvestments ned: Adults 21 or older

401K Plan
34.3%
19.9%
17.9%
Money Market Funds 10.9%
X 13.7%
Bonds

11.4%
Other (Crypto / NFTs [ Metals, etc.)

4 6.9%
9.4%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

9.2% or 342,576 of MSP DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 22.8% more likely to have a

401K, 28.6% more likely to have an Auto Loan, 75.9% more likely to Invest/Trade Stocks Online, 12.% less

o pay with their Debit Card.

."’ Financial Services Has and/or Uses: Adults 21 or older

Auto Loan

Checking Debitor ATM  Savings Credit Card Mohbile Online Bill Home

: 8.1%
529 Plan / College Savings Plan 8.4% Online Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Improvement Home
Second Home or Real Estate Property “’"?:% Account Loanor Home  Mortgage
L Equity Loan
= who drank WHITE CLAW Hard Seltzer in the past 30 days B MSP ® who drank WHITE CLAW Hard Seltzer in the past 30 days B MSP
. . . —
Professional Services Used*: Adults 21 or older | g Past 3-Months Payment Methods Used: Adults 21 or older
Financial Planner S
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estat it
3.0% 2.9%
Estate Planning ; o : o e PO hese - . ‘ —
< . ©0.2% (*Past12 Months) visa PayPal Venmo Debit Card  MasterCard  Apple Pay Zelle American Discover ~ Store Credit  Cash App  Google Pay Square Cash  Facebook Samsung Pay
Divorce / Family Attorney E 1% Expiis card Mesriger
wwho drank WHITE CLAW Hard Seltzer in the past 30 days u MSP m who drank WHITE CLAW Hard Seltzer in the past 30 days m MSP
MSP DMA Scarborough R2 2025: Aug24-Jul 25 Qual Intab 168

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hard seltzers drank past 30 days: White Claw



ts Owned Adults 21 or older
CoE
386,847

15.9%
15.4%

B oo
20.8%
10.9%
154.5%
9.7%

ﬁélnvestmen
| o ]

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
Money Market Funds
Bonds

Other (Crypto / NFTs [ Metals, etc.)

H Financial Services Has and/or Uses:

Adults 21 or older

10.2% 8.1%

’ 5.2% or 126,179 of STL DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 62.1% more likely to have a

401K, 3.% more likely to have an Auto Loan, 252.3% more likely to Invest/Trade Stocks Online, 5.% less likely
to pay with their Debit Card.

5.2% 5.8% 379 4.6%

529 Plan / College Savings Plan E 8.6% i Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m 15.9% Account Mortgage Loan or Home
03 Equity Loan
® who drank WHITE CLAW Hard Seltzer in the past 30 days HSTL ® who drank WHITE CLAW Hard Seltzer in the past 30 days W STL
. . 3 —
Professional Services Used*: Adults 21 or older | g Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service g = - - y
Online Investing / Stock Trading  paas .
W / 12.0%
Insurance Agent at a Local Office (not online) 1.2%
372 5.8%
Accountant 8.8%
Real Estate Agent r 11.6% 12.6%
f 13%
- 1S% s TO% gy 2.0%
Estate Planning o y e o ; — = e PR
< . 2.5% (*Past12 Months) visa PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit — Discover American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney rl.léé PRy Bipes:  Messnaer
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6.9% or 126,730 of CIN DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 11.9% more likely to have a
401K, 14.9% more likely to have an Auto Loan, 64.8% more likely to Invest/Trade Stocks Online, 16.8% more
likely to pay with their Debit Card.

m,,,ﬁ.éhnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
401K Plan
Stocks or Stock Options
Mutual Funds 2.0%
Money Market Funds 1;;.1%
529 Plan / College Savings Plan e

Other (Crypto / NFTs / Metals, etc.) mﬁx

IRA (Individual Retirement Account)

12.4% 11.7%

< > . 3 5.3%  4.4% 5.3%
) (1712, 196 FXT110.4%)
o - . . . e : e P P ]
Bonds m% . Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
1% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
- Account Loanor Home Mort
Second Home or Real Estate Property Hiey prahia e
= who drank WHITE CLAW Hard Seltzer in the past 30 days mCIN = who drank WHITE CLAW Hard Seltzer in the past 30 days ECIN
3 = r—
Professional Services Used*: Adults 21 or older | pgyPast 3-Months Payment Methods Used: Adults 21 or older
R—
& . 13,61 10.8%
Insurance Agent at a Local Office (not online)
759 8.5%
Accountant 7% . .
Estate Planning m 4;5% 17.40 R 8.3%

1.2%
Real Estat nt
S

Debit Card Venmo MasterCard Zelle Cash App  Apple Pay

. " 2.5% (*Past12 Months) visa PayPal Google Pay  Store Credit ~ American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney El.s% Card Express Messenger
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mﬁﬁlnvestments Owned: Adults 21 or older

401K Plan

676,830 31.7%

18.9%
266,395 14.8%
B
12.8%
5 8.7%
173,47 QRS
6. 8.1%
165,122 JE¥23
8: 9.5%
142,495 K7
8,138 9.7%
[TBL 4.9%

® who drank WHITE CLAW Hard Seltzer in the past 30 days

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

uWPB

| 4.7% or 83,779 of WPB DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 50.4% more likely to have a

401K, 73.5% more likely to have an Auto Loan, 91.3% more likely to Invest/Trade Stocks Online, 18.5% less
likely to pay with their Debit Card.

H Financial Services Has and/or Uses: Adults 21 or older

11.6% 14.5%
4.2% 2.9%

9.3 4.9% 4.6%
15.0%) ’
Certificates of Personal Loan Studentioan Refinanced

Deposit{CDs) Home
Mortgage

Online Bill
Paying

Checking  Debit or ATM
Account card

Credit Card

Online
Banking

Mobile
Banking

Home
Mortgage

Savings
Account

Home
Improvement
Loan or Home

Equity Loan

Money
Market
Account

® who drank WHITE CLAW Hard Seltzer in the past 30 days HWPB

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Financlal Planner ”

2
Accountant
42,

Online Investing / Stock Trading

2
234,685
: @ @

Insurance Agent at a Local Office (not online)

5.1%
13.
1 9.4%
120,830 6.7%

, 10.5%
R
eal Estate Agent 65,304 [N

%
6.5%
3.5%
3.7%
1.3%

w who drank WHITE CLAW Hard Seltzer in the past 30 days
DMA Scarborough R2 2025: Aug24-Jun25

Estate Planning

5 r (*Past 12 Months)
Divorce / Family Attorney

u WPB

Qual Intab 147

yﬁPast 3-Months Payment Methods Used: Adults 21 or older

4.7% 5.5%
0.5% 3.5%
L -
Facebook  Samsung Pay
Messenger

Apple Pay

) 9.4%
‘6-39‘
American Cash App  Store Credit Google Pay Square Cash
Express Card
m who drank WHITE CLAW Hard Seltzer in the past 30 days

MasterCard

visa PayPal Zelle

Debit Card Venmo Discover

mWPB
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Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 5 hours, 18

minutes and 38 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 8 hours and 13 minutes each
| week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
Br.

usoge 54.6%
UsA

who drank WHITE CLAW
Hard Seltzer in the past 30
days

% of Total
Weekly H:M:
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 11 hours, 54
minutes and 30 seconds each week with All Forms of Media.

89.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 20 minutes each week
listening to All Local AM/FM Radio, representing 7.8% of totaltime spent with all forms of Media.

97.9%
Weekly 94.5% Avg. H:M:S/week with All Forms of Media:
Reach %: — Adults 18 or older

70:01:17
Concurrent
vsage % \uho drank WHITE CLAW Hard msp

Seltzer in the past 30 days
% of Total
Weekly H:M:

o7

Avg. Weekly
Hours:Minutes:

® who drank WHITE CLAW Hard Seltzer in the past 30 days m MSP
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 10 hours, 38
minutes and 37 seconds each week with All Forms of Media.

92.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 9 hours and 20 minutes each week
listening to All LocaiAM/FM Radio, representing 10.5% of totaltime spent with all forms of Media.
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 18 hours, 51

minutes and 19 seconds each week with All Forms of Media.
82.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 8 hours and 21 minutes each wee
listening to All Local AM/FM Radio, representing 7.6% of totaltime spent with all forms of Media. |
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 22 hours, 18
minutes and 32 seconds each week with All Forms of Media.

90.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.
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Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 8 hours, 36
minutes and 41 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 10 hours, 27

minutes and 56 seconds each week with All Forms of Ad-Supported Media.
81.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 6 hours and 4 minutes each week
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 6 hours, 25

minutes and 41 seconds each week with All Forms of Ad-Supported Media.
84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 6 hours and 15 minutes each wee,
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media. |
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 17 hours, 23
minutes and 48 seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 38 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 22 hours, 49
minutes and 21 seconds each week with All Forms of Ad-Supported Media.

87.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 6 hours and 46 minutes each wee,
listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media. |
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| Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 8
hours and 5 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM
Radio for an avg. of 61.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Radio for an avg. of 52. minutes/day.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 8
hours and 21 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM
(Local Radio delivers 8.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 7
hours and 46 minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM
Radio for an avg. of 53.6 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 9
hours and 20 minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM
Radio for an avg. of 65.5 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 10
hours and 7 minutes each day with All Forms of Ad-Supported Media. 87.4% listen to Local AM/FM
Radio for an avg. of 58.1 minutes/day. (Local Radio delivers 8.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Audio.
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7 278,156 or 81.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 52. minutes every day representing
30.% of all time spent daily with Ad-Supported Audio.
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7 106,134 or 84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day representing
35.% of all time spent daily with Ad-Supported Audio.
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7 101,352 or 80.% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day representing 37.% of
all time spent daily with Ad-Supported Audio.
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7 73,245 or 87.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day representing 36.% of
all time spent daily with Ad-Supported Audio.
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
| 35.% of all time spent daily with Ad-Supported Audio.
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278,156 or 81.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 52. minutes every day representing
30.% of all time spent daily with Ad-Supported Audio.
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106,134 or 84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day representing
35.% of all time spent daily with Ad-Supported Audio.
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73,245 or 87.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day representing 36.% of
all time spent daily with Ad-Supported Audio.
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country, Hot
AC, Adult Contemporary, and Classic Hits.
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| 278,156 or 81.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit Radio,
All Sports, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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' 106,134 or 84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to

Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Pop Contemporary Hit

Radio, Classic Rock, and New Country.
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' 101,352 or 80.% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Classic
Hits, and Album Oriented Rock.
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' 73,245 or 87.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Rock, Classic Hits, and Country.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 72.2 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 21 or older
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225,159 or 65.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 20.9%
of all time spent daily with Ad-Supported Video.
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94,866 or 75.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 56.7 minutes every day representing 26.8%
of all time spent daily with Ad-Supported Video.
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76,280 or 60.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 142.1 minutes every day representing 36.8%
of all time spent daily with Ad-Supported Video.
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55,820 or 66.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing 26.2%
of all time spent daily with Ad-Supported Video.
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 72.2 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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225,159 or 65.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 20.9%

of all time spent daily with Ad-Supported Video.
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94,866 or 75.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 56.7 minutes every day representing 26.8%
of all time spent daily with Ad-Supported Video.
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| 76,280 or 60.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 142.1 minutes every day representing 36.8%

of all time spent daily with Ad-Supported Video.
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55,820 or 66.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing 26.2%

of all time spent daily with Ad-Supported Video.
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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225,159 or 65.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
Local News - Morning, Sports, Game Shows, and Local News - Late.
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94,866 or 75.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Court Shows, Mystery/Suspense/Crime, and Late Nigh
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)
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76,280 or 60.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Comedies,
Local News - Evening, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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® who drank WHITE CLAW Hard Seltzer in the past 30 days

/ 55,820 or 66.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Game Shows, Local News - Morning, and National/Network News.
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15,631,840 or 85.9% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Social Media for an average of 164.2 minutes every day representing 28.5% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week All mgigital (Persons & % Reach): Adults 21 or older
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[ 281,359 or 82.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 174.2 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Digital Media.
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[ 110,093 or 87.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 166.4 minutes every day representing 32.% of all time
spent daily with Ad-Supported Digital Media.
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[ 109,940 or 86.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 151.6 minutes every day representing 22.9% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All mgigital (Persons & % Reach): Adults 21 or older

[ 71,383 or 85.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 196.1 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Digital Media.
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13,505,728 or 74.2% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Facebook for an average of 60.9 minutes every day representing 37.1% of all time
spent daily with Ad—Supported Social Media.
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246,386 or 71.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 68.4 minutes every day representing 39.3% of all time
spent daily with Ad-Supported Social Media.
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90,401 or 71.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 55.6 minutes every day representing 33.4% of all time
spent daily with Ad-Supported Social Media.
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98,259 or 77.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 65. minutes every day representing 42.9% of all time
spent daily with Ad-Supported Social Media.
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65,118 or 77.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 75. minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.
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13,505,728 or 74.2% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Facebook for an average of 60.9 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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246,386 or 71.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 68.4 minutes every day representing 39.3% of all time
spent daily with Ad-Supported Social Media.
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90,401 or 71.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 55.6 minutes every day representing 33.4% of all time
spent daily with Ad-Supported Social Media.
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98,259 or 77.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 65. minutes every day representing 42.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.5% 75 .8% Social Media: Adults 21 or older

"Share of Ad-Supported Social Media"

= e

who drank WHITE CLAW CIN
% of Weekly Hard Seltzer in the past 30
Time Spent wi days

Ad-Supporte
Social Media: 41.3%

36.0%

28.9% 29.2%

I

26.2% 94 60

23.2%
191y 20-3%
9.9%

22.0% 20.9%

Weekly

Total

Persons

Reached: 98,259 1,396,284 49,141 759,853 31,676 662,898 36,663 537,562 27,865 384,420 33,234 453,254 24,750 426,353 19,960 351,211 25,667 315,471 6,762 183,142
Average Facebook Instagram YouTube Video TikTok Pinterest Reddit Linkedin X (Formerly Snapchat WhatsApp
Daily Minutes " - "
Using Ad-Sup Twitter )

¥ who drank WHITE CLAW Hard Seltzer in the past ays N CIN
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 133 CINCINNATI DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 1,977 ® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SOEf-a-al for Anything _ =

Hard seltzers drank past 30 days: White Claw



65,118 or 77.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 75. minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
77.7%

“"Share of Ad-Supported Social Media"

e

who drank WHITE CLAW WPB
% of Weekly Hard Seltzer in the past 30
Time Spent days
Ad-Supporte 47.0%
Social Media: 42.6%
39.8%
37.5%
31.9%
25.3%
23.4% 22.0%

18.8% 19.8%

!

21,190 385,285 15,753 355,06/

17.8% 19.0%

Weekly
Total

Persons
Reached: 65,118 1,240,641

19.0%
B

14,906 93,147 19,585 341,426 15,882 394,687

39,370 765,446
Average Facebook Instagram YouTube Video TikTok LinkedIn Blogs/Message Pinterest X (Formerly Reddit WhatsApp

33,378 629,949

22,860 573,255 31,379 486,145

Daily Minutes Boards (read "Twitter")

Using Ad-Sup
m who drank WHITE CLAW Hard Seltzer in the past 30 days = WPB
wea DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 147 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2025: Aug24-lun25 Qual Intab 2,593 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SOEf-a.al for Anything _ =

Hard seltzers drank past 30 days: White Claw



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,407,410;
Social Media: 1,071,696; Local Radio: 906,713; Non-Prem. Cable: 535,379; Local TV:
446,449 reaching Adults 18 or older who drank WHITE CLAW Hard Seltzer in the

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who drank WHITE CLAW Hard Seltzer in USA 210 DMA Area Adults 18 or older
the past 30 days 70,000,000
5,000,000
4,500,000 60,000,000
4,000,000
50,000,000
3,500,000
3,000,000 40,000,000
2,500,000
30,000,000
2,000,000
1,500,000 20,000,000
1,000,000
10,000,000
500,000
0 (1]
NP P PENP PSP R R R R R R R R R R Wi PP A P PG AT AR R R R R R AR R R R ARG
o N a,’b W @A -@Q “;;o o5 A AR W bQ '\Q &« o QQ'\’NQO oS T @A ¢ o ,SPN.;@»{"“ WA o R A o QQ\’.,Q'&
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH s Mon-Fri Local AM/FM Radio AQH e Von-Fri Local TV Station AQH
s [VION- Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH e Vlon-Fri Non-Premium Cable TV AQH s M on-Fri Social Media AQH
e [Vlon- Fri Digital Media (Less Social) AQH s Vlon-Fri Digital Media (Less Social) AQH
usA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,692 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 24,802 Soeﬁ for Anything _

Hard seltzers drank past 30 days: White Claw




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,091;
Social Media: 20,378; Local Radio: 17,359; Non-Prem. Cable: 9,880; Local TV: 9,279
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,196;
Social Media: 8,877; Local Radio: 6,984; Non-Prem. Cable: 5,050; Local TV: 4,446 reaching
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,188;
Social Media: 6,827; Local Radio: 6,411; Non-Prem. Cable: 3,166; Local TV: 2,820 reaching
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,058;
Social Media: 5,292; Local Radio: 4,652; Non-Prem. Cable: 2,776; Local TV: 1,878 reaching
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days.
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Radio Stations Out-of-Home for an average of 37. minutes/d

- 15,613,136 or 85.8% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 46.9 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local

Top-13 Out-o_f Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older
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323,577 or 94.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 38.6 minutes per day driving, seeing Billboards and Signs. 67.9% Listen to Local
Radio Stations Out-of-Home for an average of 31.5 minutes/day
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Top-13 Out-of Home Media (Persons & % Reach): Adults 21 or older
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104,501 or 82.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 47.9 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local
Radio Stations Out-of-Home for an average of 32.5 minutes/day
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older
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108,497 or 85.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local

Radio Stations Out-of-Home for an average of 39.7 minutes/day
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79,989 or 95.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 63.8 minutes per day driving, seeing Billboards and Signs. 73.1% Listen to Local
Radio Stations Out-of-Home for an average of 35.2 minutes/day.
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15,613,136 or 85.8% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend
an average of 46.9 minutes per day driving, seeing Billboards and Signs representing 28.5% of all Time
| Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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323,577 or 94.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an

average of 38.6 minutes per day driving, seeing Billboards and Signs representing 25.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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104,501 or 82.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an
average of 47.9 minutes per day driving, seeing Billboards and Signs representing 27.2% of all Time Spent
| with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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108,497 or 85.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an
average of 48.2 minutes per day driving, seeing Billboards and Signs representing 31.4% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 21 or older
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| 79,989 or 95.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an

average of 63.8 minutes per day driving, seeing Billboards and Signs representing 40.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
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323,577 or 94.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 38.6 minutes per day driving an average of 22.4 miles each day and are 89.8%
more likely to use Hennepin Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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104,501 or 82.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 47.9 minutes per day driving an average of 27.9 miles each day and are 94.9%
more likely to use Stan Musial Veterans Memorial Bridge than the
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108,497 or 85.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 48.2 minutes per day driving an average of 28.1 miles each day and are 112.9%
more likely to use Loveland - Madeira Road than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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79,989 or 95.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 63.8 minutes per day driving an average of 37.1 miles each day and are 77.2%
more likely to use Hypoluxo Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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6,607,997 or 36.3% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
29.8% of all time spent daily with All forms of Print Media.
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151,798 or 44.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read

Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing

29.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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of all time spent daily with All forms of Print Media.

85,497 or 67.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.7 minutes every day representing 28.%
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28,188 or 22.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.4%
of all time spent daily with All forms of Print Media.
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20,139 or 24.% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing
26.7% of all time spent daily with All forms of Print Media.
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

95, 458 406 37.7%

88, 446 072 34.9%
72,920 446
55,403,297

37.878.135
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Local Broadcast TV

"Advertising Actions”

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

Video Streaming Services

Podcasts

Audio Streaming Services

Billboards

Newspapers

"Advertising Actions"”

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions”

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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